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The Customer Engagement solution 
helps companies to increase retention, 
reduce churn and boost sales by 
engaging the customer through 
personalized campaigns.

Customer
Engagement
platform
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A new approach to improve 
customer engagement

Build Promotion, Loyalty 
and Coupon

across all channels

Combine behaviour, 
transactions, and 

interactions

Increase traffic
& boost sales

Analyse your campaigns
to improve your ROI

Personalize your marketing
strategy with Gamification

Enrich & personalize
your customer experience
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Omnichannel customer 
experience in real time

eCOMMERCE
Promotion & Offer 

management

Physical Store
Earn and burn benefits

Social networks
Community engagement

Teleselling
Offer recommendations

Campaign
Targeting & 

personalized offers

Mobile
Digital wallet, WhatsApp 

integration
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Why do our customers love us ?

Full SaaS
Scalable, extendible, 

secured, GDPR 
compliant & innovative

We are leader in customer 
engagement experience 
transformation

Flexible
A solution that fits 

the needs of all type 
of industries

100% API First
A 100% standardized & 

documented API solution

Coaching
Technical & functional experts 

to assist you during your 
project implementation

Advisory program
Customers can participate to 

product roadmap evolution
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Customer Engagement Suite 
Highlights

Rewards the most value 
customers with loyalty 
rewards, bonus points etc.  

Autonomously manages all  
engagements, from membership and 
tier administration to rewards accrual 
and redemption.

Creates targeted 
promotions at every stage 
of the customer journey, 
including coupons, 
discounts, gift cards, 
referrals, giveaways or 
loyalty points. 

Manages the entire 
coupon lifecycle, from 
creation to redemption

Accurately provides 
insights and analysis of 
data collected from 
different sales channels.

Fully integrated with the 
CPQ suite and third-party 
systems via APIs. 

Generates millions of 
unique, targeted, and 
trackable codes for 
advanced discounting.

Gamifies engagement 
through leaderboards, 
badges, incentives and 
others 

Rewarding 
System

Gamification

Coupon
Manager

Targeted 
Promotions

CPQ 
Integration

Insight & 
Analysis

Trackable 
Codes

Membership
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Customer Engagement Suite 
Features & Functionalities

Communicate across any channel.
Works on any channel, including CRM, CPQ, order management, 
e-commerce, partner apps, campaign management, Google ads, 
social media, mobile apps, external apps, e-mail marketing, print 
and POS and push notifications.

Multichannel

Select the optimal engagement method.
Define the perimeter of the customer engagement program. 
Define the most suitable engagement scheme for a specific 
customer base, according criteria such as status, tiers or total 
spending. Define engagement campaigns based on templates, 
managing discounts, promotions and reward processes.

Program Foundation

Bring the Program to Life
Choose the best customer engagement tools.
Create and manage different benefits, such as offers, coupons, 
promotions or services, to make the engagement program 
durable, interesting and engaging. Align the program with a 
related marketing campaign.
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Customer Engagement 
Suite Features & 
Functionalities

Create an exclusive program .
Decide how customers can access program benefits, depending 
on different types of criteria and time elapsed. Eligibility rules can 
be based on specific membership cards or tiers. Set up 
exclusivity rules, such as exclusion or other active promotions or 
priorities.

Determine Eligibility

Find the most suitable benefits for each customer .
Set up and manage events that enable program members or 
non-members to benefit from engagement programs, for 
example discounts, coupons or services, by setting appropriate 
terms and conditions, such as date, duration, one-off 
transactions, recurring transactions, type of coupon, rules or 
benefits.

Define the Offer

Set up a Promotion Cycle
Extend the life of the program.
Define the promotion cycle based on criteria such as loyalty 
subscription, first purchase, client or member status (active, 
inactive), external events, coupon template, coupon type or 
campaigns.
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Customer Engagement 
Suite Features & 
Functionalities

Maintain end-to-end control of the loyalty scheme.
Offer multiple loyalty schemes, such as membership or tiers. 
Define cycle such as recurring, recurring with duration, 
promotion based on date and duration. Activate members, 
assign a card to members, subscribe or unsubscribe members, 
suspend members, downgrade members, assign card to a 
member. Generate card code and define card template.

Loyalty Program Management

Manage the entire coupon and voucher  lifecycle.
Set up and manage events that enable program members or 
non-members to benefit from engagement programs, for 
example discounts, coupons, voucher or services, by setting 
appropriate terms and conditions, such as date, duration, one-off 
transactions, recurring transactions, type of coupon, rules or 
benefits.

Coupons & Voucher  Program Management

Rule Engine
Determine eligibility based on multiple criteria.
Determine eligibility criteria based on discounts, events, price, 
service, points, customer attributes, customer segments, 
purchase history and shopping cart into.

Gamification
Stimulate ongoing engagement.
Provide scorecards, contests, social photo contest, play 
and win, form and win, buy & win, quiz, leaderboards, 
rewards or badges to stimulate ongoing engagement.
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Customer Engagement 
Suite References volumes

Number of 
Members

2,5 
Million

New members
subscription

Transaction 
per day

APIs Call per 
day

10.000 
pic/day

100.000 
trans/day

200.000 
pic/day
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Find Us on Customer and 
partners reviews

www.bit2win.com

www.linkedin.com/company/bitwin

@bit2win_

www.facebook.com/Bit2winSolution

vimeo.com/bit2win

THANK YOU!


